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Adelaide Solar City

Å Trial area includes approximately 130 000 households 
across four Council areas.

Å Broad range of demographics ranging from                   
socio -economically challenged to more affluent 
households.

Å Consortium is led by Origin and includes ANZ,                 
Big Switch Projects, BP Solar, City of Salisbury and Delfin 
Lendlease.

Å Associate members include Adelaide City Council and 
the Cities of Playford and Tea Tree Gully.

http://www.teatreegully.sa.gov.au/


Project Targets

Control Group  

300 participants

Solar

8 iconic buildings

1,000 solar PV systems

200 hot water systems

100 heat pumps

Energy Efficiency

26,000 free packs

125 ceiling insulation

1,100 energy audits

75 Business Energy    
Efficiency Programs

700 Home assists

Greenpower

100,000 customers (S.A)

Cost Reflective 
Pricing

4 pricing plans

2,500 smart meters

550 In Home Displays



Community Engagement and Marketing

Å Delivering  a community engagement strategy (in conjunction with 
Councils) that helps to educate residents on more sustainable energy 
use, informs them of the Project and encourages participation.

Å Where possible, communications include economic and environmental 
benefits to help encourage behavioral change.

Å Advertising of program offerings is targeted to the trial area using press 
and editorial in local community newspapers and a range of direct 
marketing activities and communications.



Solar Power

Å Eight large scale solar PV systems will be installed across the trial area.

Å A range of solar photovoltaic offers are being made available to retrofit and new  
homes by Origin and BP Solar.

Å BP Solar and ANZ have jointly developed innovative financing arrangements to 
create a wider appeal for solar offerings and help break down the barriers to solar 
uptake.

Å Delfin Lendlease is facilitating the implementation of solar power in the Mawson 
Lakes development through the Affordable Occupier product.

Å BP Solar is installing a number of solar PV and solar hot 

water systems as part of a trial with the S.A Housing Trust.



Cost Reflective Pricing

Å Two Time of Use (All Year & Seasonal) and 
two Critical Peak Pricing products have 
been developed for 2 500 customers.

Å Critical Peak Pricing (CPP) applies 
between 2pm and 8pm on up to 10 days 
each year during the peak season.

Å Notification of peak events are sent 24 
hours in advance via In Home Displays 
(IHD), email, SMS or phone messaging.

Å Significant innovation and development 
on the IHD which includes a wide range 
of content (e.g. weather reports).

Å IHD aims to provide households with real 
time information to assist in managing  
their energy usage throughout the year.



Smart Metering 

Å Trial involves use of smart metering for            
both solar and cost reflective pricing 
participants.

Å Technology platform includes smart 
meters, IHDõs and a GPRS based 
communication link.

Å Smart meter installations underway.

Å Program development also provides  
Internet access for all trial participants.

Å Opportunities for further enhancements 
include an interface with gas and water 
meters and new product developments 
(e.g. home automation). 



Energy Efficiency

Å Big Switch Projects is delivering a range of energy 
efficiency measures for business and residential 
customers. 

Å Home energy audits include a comprehensive in home 
consultation providing households with a personalised 
home energy report. Customer may also receive energy 
efficiency equipment (light globes and showerhead).

Å A trial is being conducted with 20 ceiling insulation 
customers who receive temperature monitors to  
measure the impact ceiling insulation has on comfort 
levels.

Å The Business Energy Efficiency Program targets the 
commercial, government and industrial sectors aiming to 
identify and present opportunities for businesses to 
reduce energy use. 



Project Achievements  

Å About 1 800 participants have shown 
interest in participating in the pricing trial

Å Implementation of smart meter 
technology

Å Over 500 smart meters have been installed

Å Development of innovative In Home 
Display features

Å Approximately 50,000 Greenpower 
customers across South Australia

Å Over 350 solar PV systems have been 
installed

Å Solar PV cash offer taken up within six 
months of the offer launch


